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Plaintiff Apple Inc. (“Apple”) complains and alleges as follows against Defendants 

Samsung Electronics Co., Ltd., Samsung Electronics America, Inc., and Samsung 

Telecommunications America, LLC (collectively “Samsung”). 

THE NATURE OF THE ACTION

 
1. Apple revolutionized the telecommunications industry in 2007 when it introduced 

the wildly popular iPhone, a product that dramatically changed the way people view mobile 

phones.  Reviewers, analysts and consumers immediately recognized the iPhone as a “game 

changer.”  Before the iPhone, cell phones were utilitarian devices with key pads for dialing and 

small, passive display screens that did not allow for touch control.  The iPhone was radically 

different.  In one small and lightweight handheld device, it offered sophisticated mobile phone 

functions, a multi-touch screen that allows users to control the phone with their fingers, music 

storage and playback, a mobile computing platform for handheld applications, and full access to 

the Internet.  These features were combined in an elegantly designed product with a distinctive 

user interface, icons, and eye-catching displays that gave the iPhone an unmistakable look.   

2. Those design features were carried over to the iPod touch, another product that 

Apple introduced in 2007.  The iPod touch has a product configuration and physical appearance 

that is virtually identical to the iPhone.  Moreover, the iPod touch utilizes the same user interface 

icons and screen layout as the iPhone, displaying the unmistakable iPhone appearance. 

3. Apple introduced another revolutionary product, the iPad, in 2010.  The iPad is an 

elegantly designed computer tablet with a color touch screen, a user interface reminiscent of the 

iPhone’s user interface, and robust functionality that spans both mobile computing and media 

storage and playback.  Because of its innovative technology and distinctive design, the iPad 

achieved instant success. 

4. Apple’s creative achievements have resulted in broad intellectual property 

protection for Apple’s innovations, including utility and design patents, trademarks, and trade 

dress protection.  Nevertheless, Apple’s innovations have been the subject of widespread 

emulation by its competitors, who have attempted to capitalize on Apple’s success by imitating 

Apple’s innovative technology, distinctive user interfaces, and elegant and distinctive product 
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design.  One of the principal imitators is Samsung, which recently introduced the Galaxy line of 

mobile phones and Galaxy Tab computer tablet, all of which use the Google Android operating 

system, to compete with the iPhone and iPad.  Instead of pursuing independent product 

development, Samsung has chosen to slavishly copy Apple’s innovative technology, distinctive 

user interfaces, and elegant and distinctive product and packaging design, in violation of Apple’s 

valuable intellectual property rights.  As alleged below in detail, Samsung has made its Galaxy 

phones and computer tablet work and look like Apple’s products through widespread patent and 

trade dress infringement.  Samsung has even misappropriated Apple’s distinctive product 

packaging.  

5. By this action, Apple seeks to put a stop to Samsung’s illegal conduct and obtain 

compensation for the violations that have occurred thus far. 

THE PARTIES

 

6. Apple is a California corporation having its principal place of business at 1 Infinite 

Loop, Cupertino, California 95014. 

7. Samsung Electronics Co., Ltd. (referred to individually herein as “SEC”) is a 

Korean corporation with its principal offices at 250, 2-ga, Taepyong-ro, Jung-gu, Seoul, 100-742, 

South Korea.  On information and belief, SEC is South Korea’s largest company and one of 

Asia’s largest electronics companies.  SEC designs, manufactures, and provides to the U.S. and 

world markets a wide range of products, including consumer electronics, computer components 

and myriad mobile and entertainment products. 

8. Samsung Electronics America, Inc. (referred to individually herein as “SEA”) is a 

New York corporation with its principal place of business at 105 Challenger Road, Ridgefield 

Park, New Jersey 07660.  On information and belief, SEA was formed in 1977 as a subsidiary of 

SEC, and markets, sells, or offers for sale a variety of consumer electronics, including TVs, 

VCRs, DVD and MP3 players, and video cameras, as well as memory chips and computer 

accessories, such as printers, monitors, hard disk drives, and DVD/CD-ROM drives.  On 

information and belief, SEA also manages the North American operations of Samsung 

Telecommunications America, Samsung Electronics Canada, and Samsung Electronics Mexico. 
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9. Samsung Telecommunications America, LLC (referred to individually herein as 

“STA”) is a Delaware limited liability company with its principal place of business at 1301 East 

Lookout Drive, Richardson, Texas 75081.  On information and belief, STA was founded in 1996 

as a subsidiary of SEC, and markets, sells, or offers for sale a variety of personal and business 

communications devices in the United States, including cell phones. 

JURISDICTION

 

10. This Court has subject matter jurisdiction under 15 U.S.C. § 1121 (action arising 

under the Lanham Act); 28 U.S.C. § 1331 (federal question); 28 U.S.C. § 1338(a) (any Act of 

Congress relating to patents or trademarks); 28 U.S.C. § 1338(b) (action asserting claim of unfair 

competition joined with a substantial and related claim under the trademark laws); and 28 U.S.C. 

§ 1367 (supplemental jurisdiction).  

11. This Court has personal jurisdiction over SEC, SEA and STA because each of 

these Samsung entities has committed and continues to commit acts of infringement in violation 

of 35 U.S.C. § 271 and 15 U.S.C. § 1114 and 1125, and places infringing products into the stream 

of commerce, with the knowledge or understanding that such products are sold in the State of 

California, including in this District.  The acts by SEC, SEA and STA cause injury to Apple 

within this District.  Upon information and belief, SEC, SEA and STA derive substantial revenue 

from the sale of infringing products within this District, expect their actions to have consequences 

within this District, and derive substantial revenue from interstate and international commerce. 

VENUE AND INTRADISTRICT ASSIGNMENT

 

12. Venue is proper within this District under 28 U.S.C. §§ 1391(b) and (c) because 

Samsung transacts business within this district and offers for sale in this district products that 

infringe the Apple patents, trade dress, and trademarks.  In addition, venue is proper because 

Apple’s principal place of business is in this district and Apple suffered harm in this district.  

Moreover, a substantial part of the events giving rise to the claim occurred in this district.  

Pursuant to Local Rule 3-2(c), Intellectual Property Actions are assigned on a district-wide basis. 
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BACKGROUND 

 
APPLE’S INNOVATIONS

 
13. Apple is a leading designer and manufacturer of mobile communication devices, 

personal computers, and portable digital media players.  As a result of its significant investment 

in research and development, Apple has developed innovative technologies that have changed the 

face of the computer and telecommunications industries.  One such pioneering technology is 

Apple’s Multi-Touch™ user interface, which allows users to navigate their iPhone, iPod touch, 

and iPad devices by tapping and swiping their fingers on the screen. 

14. In 2007, Apple revolutionized the telecommunications industry when it introduced 

the iPhone.  The iPhone combined in one small and lightweight handheld device sophisticated 

mobile phone functions, media storage and playback, a tactile user interface that allows users to 

control the phone with their fingers, mobile computing power to run diverse pre-installed and 

downloadable applications, and functionality to gain full access to the Internet.  These features 

were combined in an elegant glass and stainless steel case with a distinctive user interface that 

gave the iPhone an immediately recognizable look.   

15. As a direct result of its innovative and distinctive design and its cutting edge 

technological features, the iPhone was an instant success, and it immediately became uniquely 

associated with Apple as its source.  Reviewers and analysts universally praised the iPhone for its 

“game changing” features.  Time Magazine listed the iPhone number one on its List of Top Ten 

Gadgets for 2007, noting that “[t]he iPhone changed the way we think about how mobile media 

devices should look, feel and perform.”  The New York Times called it “revolutionary.”  As of 

March 2011, more than 108 million iPhones had been sold worldwide.   

16. Also in 2007, Apple launched the iPod touch, a digital music player.  The iPod 

touch incorporated the distinct style of the iPhone and also became an immediate success.  By 

March 2011, Apple had sold over 60 million units.  

17. After introducing the iPhone, Apple continued to innovate and achieve success 

with a series of pioneering designs—more sophisticated, advanced versions of the iPhone, and 

then, in 2010, the iPad.  The iPad is a computer tablet with a color 9.7-inch touch screen that 
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allows users to manipulate icons and data with their fingers in the same fashion as the iPhone and 

iPod touch screens.  Reviewers and analysts immediately recognized the iPad as a revolutionary 

product, describing it as a “winner” and a “new category of device” that would “replace laptops 

for many people.”  

18. No computer product that preceded the iPad looked like the iPad, but its design did 

resemble other Apple products—namely, the iPhone and the iPod touch, thereby extending the 

unique and innovative Apple design and trade dress to a new product—tablet computers.  In its 

first 80 days on the market, Apple sold 3 million iPad units.  By March 2011, Apple sold over 19 

million iPads. 

19. Apple’s iPhone, iPad and iPod touch products have been extensively advertised 

throughout the United States in virtually every media outlet, including network and syndicated 

television, the Internet, billboards, magazines and newspapers—with the vast majority of the 

advertisements featuring photographs of the distinctive design of these products.  Apple’s 

advertising expenditures for these products for fiscal years 2007-2010 were in excess of $2 

billion.  

20. In addition, Apple’s iPhone, iPod touch, and iPad products have received 

unsolicited comment and attention in print and broadcast media throughout the world.  Each new 

generation of these Apple products is the subject of positive commentary and receives unsolicited 

praise from independent media commentators.  Frequently, these unsolicited commentaries are 

accompanied by images of the iPhone, iPad, and iPod touch products, including their unique 

packaging. 

21. The Apple iPhone, iPod touch, and iPad product design has come to represent and 

symbolize the superb quality of Apple’s products and enjoys substantial goodwill among 

consumers.  The iPad, iPhone, and iPod touch have garnered widespread acclaim for their unique 

product design and outstanding performance.  Time Magazine named the iPad one of the 50 Best 

Inventions of the Year 2010, Popular Science heralded it as the Top Tablet in its Best of What’s 

New 2010 feature, and the popular technology blog Engadget selected the device as both the 2010 

Editors’ Choice Gadget of the Year and Tablet of the Year.  In addition, the iPad received a 2010 
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Red Dot Award for Product Design and was nominated for the 2010 People’s Design Award.  

The iPhone has received several awards over the years, including a 2008 Design and Art 

Direction (D&AD) “Black Pencil” award, a 2008 International Forum (iF) Product Design 

Award, and the 2008 International Design Excellence Award (IDEA) Best in Show.  More 

recently, Engadget named the iPhone 4 the 2010 Editors’ Choice Phone of the Year, and the 

device received the Best Mobile Device award at the Mobile World Congress in February 2011.  

Engadget also included the iPhone in its feature on the 10 Gadgets That Defined the Decade.  The 

iPod touch won the 2008 D&AD “Yellow Pencil” award as well as the 2008 iF Product Design 

Award. 

APPLE’S INTELLECTUAL PROPERTY RIGHTS

 

Apple’s Utility Patents

 

22. Apple has protected its innovative designs and cutting-edge technologies through a 

broad range of intellectual property rights.  Among those rights are the utility patents listed 

below.  Apple’s utility patents cover many of the elements that the world has come to associate 

with Apple’s mobile devices.  These include patents covering fundamental features of the Multi-

Touch™ user interface that enable Apple’s devices to understand user gestures and to respond by 

performing a wide variety of functions, such as selecting, scrolling, pinching, and zooming. 

23. In addition, Apple has patented many of the individual features that together add 

up to the high-quality experience that users have come to associate with Apple products.  Apple’s 

innovations ranging from the arrangement of text messages on the screen, to the way images and 

documents appear to “bounce back” when the user scrolls too far, down to movement of the 

buttons have been recognized by the United States Patent and Trademark Office as patent-worthy 

contributions to the art.    

24. Among the patents that Apple has been awarded are the patents listed below, 

attached as Exhibits 1-7, to which Apple owns all rights, title, and interest. 
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Patent Number Title 

7,812,828 (the “’828 patent”) Ellipse Fitting For Multi-Touch Surfaces 

7,669,134 (the “’134 patent”) Method and Apparatus For Displaying 
Information During An Instant Messaging 

Session 

6,493,002 (the “’002 patent”) Method and Apparatus for Displaying and 
Accessing Control and Status Information 

in a Computer System 

7,469,381 (the “’381 patent”) List Scrolling and Document Translation, 
Scaling and Rotation on a Touch-Screen 

Display 

7,844,915 (the “’915 patent”) Application Programming Interfaces for 
Scrolling Operations 

7,853,891 (the “’891 patent”) Method and Apparatus for Displaying a 
Window for a User Interface 

7,863,533 (the “’533 patent”) Cantilevered Push Button Having Multiple 
Contacts and Fulcrums 

Apple’s Design Patents

 

25. Apple also has protected its innovative designs through design patents issued by 

the United States Patent and Trademark Office.  The Apple design patents cover the many famous 

ornamental features of Apple’s devices, such as the flat black face, metallic bezel, and the 

distinctive matrix of application icons.  Apple owns all right, title, and interest in and to each of 

the asserted design patents listed below, copies of which are attached as Exhibits 8-10.    

Patent Number Title 

D627,790 (the “’D790 patent”) Graphical User Interface For a Display 
Screen or Portion Thereof 

D602,016 (the “’D016 patent”) Electronic Device 

D618,677 (the “’D677 patent”) Electronic Device  
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Apple’s Trade Dress

 
26. Apple holds trade dress protection in the design and appearance of the iPhone, the 

iPod touch, and the iPad, together with their distinctive user interfaces and product packaging.   

iPhone Trade Dress 

27. The iPhone is radically different from the devices that preceded it.  It has a 

distinctive shape and appearance—a flat rectangular shape with rounded corners, a metallic edge, 

a large display screen bordered at the top and bottom with substantial black segments, and a 

selection of colorful square icons with rounded corners that mirror the rounded corners of the 

iPhone itself, and which are the embodiment of Apple’s innovative iPhone user interface.  As 

shown below, the end result is an elegant product that is more accessible, easier to use, and much 

less technically intimidating than previously available smart phones and PDAs.  The iPhone 

product design immediately became closely associated with Apple.            

28. Each of these elements of the iPhone product configuration is distinctive and 

serves to identify Apple as the source of the iPhone products.  Moreover, none of these elements 

is functional. 

29. Extending its innovative style to the packaging, Apple created an equally elegant 

and distinctive packaging for the iPhone products.  The packaging features a compact black or 

black-and-white box with eye-catching metallic silver lettering on a matte black surface, with the 



1

 
2

 
3

 
4

 

5

 

6

 

7

 

8

 

9

 

10

 

11

 

12

 

13

 

14

 

15

 

16

 

17

 

18

 

19

 

20

 

21

 

22

 

23

 

24

 

25

 

26

 

27

 

28  

 

APPLE INC.’S COMPLAINT  

sf-2981926 

  

9

 
sides of the top of the box extending down to cover the bottom portion of the box completely.  

The outside of the box has a clean style—with minimal wording and a simple, prominent, nearly 

full-size photograph of the iPhone product itself.  The style carries over within the box—with the 

iPhone cradled within a specially designed black display so that the iPhone, and nothing else, is 

immediately visible when the box is opened.  The accessories and instructional materials are 

hidden from view underneath the iPhone tray—emphasizing the accessible nature of the iPhone 

itself.  The design entices purchasers to pick up the iPhone and try it out, without worrying that it 

is complicated.                    

30. As with the product configuration itself, each of these elements of the iPhone 

packaging is distinctive and serves to identify Apple as the source of the iPhone products.  
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Moreover, none of these elements is functional—and there are a plethora of alternative packaging 

options available to Apple’s competitors. 

iPod touch Trade Dress 

31. The iPod touch has a product configuration and physical appearance that is 

virtually identical to the iPhone.  It has a flat rectangular shape with rounded corners, a silver 

edge, a large display screen bordered at the top and bottom with substantial black segments, and a 

selection of colorful square icons with rounded corners that mirror the rounded corners of the 

iPod touch (and the iPhone), and which are the embodiment of Apple’s innovative iPod touch 

user interface.  As shown below, the end result is an elegant product that invites use.  Like the 

iPhone, the iPod touch immediately became closely associated with Apple.            

32. Each of these elements of the iPod touch product configuration is distinctive and 

serves to identify Apple as the source of the iPod touch products.  Moreover, none of these 

elements is functional. 

iPad Trade Dress 

33. Because it embodies the same trade dress elements as the iPhone, the iPad 

resembles a “grown-up iPhone.”  It has a flat rectangular shape with rounded corners, a silver 

edge, a large display screen with a substantial black border, and a selection of Apple’s colorful 
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square icons—all with rounded corners that mirror the rounded corners of the iPad, iPhone and 

iPod touch.                     

34. Each of these elements of the iPad product configuration is distinctive and serves 

to identify Apple as the source of the iPad products.  Moreover, none of these elements is 

functional. 

35. The packaging for the iPad is similarly innovative and, like the iPhone, utilizes a 

box that, when opened, prominently displays the product so that it is immediately visible, with all 

other accessories and materials layered beneath it.  Also similar to the iPhone, the outside of the 

iPad box has a clean style—with minimal silver metallic wording and a simple, prominent, nearly 

full-size photograph of the iPad product on a white background. 
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36. Each of these elements of the iPad packaging is distinctive and serves to identify 

Apple as the source of the products.  Moreover, none of these elements is functional. 

Trade Dress Registrations 

37. Apple owns three registrations for the design and configuration of the iPhone. 

38. U.S. Registration No. 3,470,983 is for the overall design of the product, including 

the rectangular shape, the rounded corners, the silver edges, the black face, and the display of 

sixteen colorful icons.  Attached hereto as Exhibit 11 is a true and correct copy of U.S. 

Registration No. 3,470,983. 

39. U.S. Registration No. 3,457,218 is for the configuration of a rectangular handheld 

mobile digital electronic device with rounded corners.  Attached hereto as Exhibit 12 is a true and 

correct copy of U.S. Registration No. 3,457,218. 

40. U.S. Registration No. 3,475,327 is for a rectangular handheld mobile digital 

electronic device with a gray rectangular portion in the center, a black band above and below the 

gray rectangle and on the curved corners, and a silver outer border and side.  Attached hereto as 

Exhibit 13 is a true and correct copy of U.S. Registration No. 3,475,327. 

Trade Dress at Issue 

41. The following non-functional elements of Apple’s product designs comprise the 

product configuration trade dress at issue in this case (the “Apple Product Configuration Trade 

Dress”): 

• a rectangular product shape with all four corners uniformly rounded; 
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• the front surface of the product dominated by a screen surface with black borders; 

• as to the iPhone and iPod touch products, substantial black borders above and 

below the screen having roughly equal width and narrower black borders on either side of the 

screen having roughly equal width; 

• as to the iPad product, substantial black borders on all sides being roughly equal in 

width; 

• a metallic surround framing the perimeter of the top surface; 

• a display of a grid of colorful square icons with uniformly rounded corners; and 

• a bottom row of square icons (the “Springboard”) set off from the other icons and 

that do not change as the other pages of the user interface are viewed. 

42. The following non-functional elements of Apple’s packaging designs comprise the 

product packaging trade dress at issue in this case (the “Apple Product Packaging Trade Dress”): 

• a rectangular box with minimal metallic silver lettering and a large front-view 

picture of the product prominently on the top surface of the box; 

• a two-piece box wherein the bottom piece is completely nested in the top piece; 

and 

• use of a tray that cradles products to make them immediately visible upon opening 

the box. 

43. Collectively, the Apple Product Configuration Trade Dress and the Apple Product 

Packaging Trade Dress are referred to herein as the “Apple Product Trade Dress.” 

Apple’s Trademarks

 

44. Apple has protectable trademark rights in various icons used in the user interface 

in the iPhone, iPod touch, and iPad products—icons that are consistently used in the Apple family 

of mobile products. 
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45. For example, U.S. Registration No. 3,886,196 covers an icon that is green in color 

with a white silhouette of a phone handset arranged at a 45 degree angle and centered on the icon 

that represents the application for making telephone calls:       

Attached hereto as Exhibit 14 is a true and correct copy of U.S. Registration No. 3,866,196. 

46. U.S. Registration No. 3,889,642 covers an icon that is green in color with a white 

silhouette of a speech bubble centered on the icon that represents the application for messaging:       

Attached hereto as Exhibit 15 is a true and correct copy of U.S. Registration No. 3,889,642. 

47. U.S. Registration No. 3,886,200 covers an icon featuring a yellow and green 

sunflower against a light-blue background that represents the application for photos:       

Attached hereto as Exhibit 16 is a true and correct copy of U.S. Registration No. 3,866,200. 
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48. U.S. Registration No. 3,889,685 covers an icon that features gears against a gray 

background that represents the application for settings:    

INSERT  

Attached hereto as Exhibit 17 is a true and correct copy of U.S. Registration No. 3,889,685. 

49. U.S. Registration No. 3,886,169 covers an icon that features a yellow note pad that 

represents the application for notes:      

Attached hereto as Exhibit 18 is a true and correct copy of U.S. Registration No. 3,886,169. 

50. U.S. Registration No. 3,886,197 is for the silhouette of a man on a spiral bound 

address book that represents the icon for contacts:       

Attached hereto as Exhibit 19 is a true and correct copy of U.S. Registration No. 3,886,197. 

51. Collectively, the application icons displayed in Paragraphs 45-50 represent 

Apple’s “Registered Icon Trademarks.”  Apple uses these Registered Icon Trademarks in 

connection with its iPhone, iPod touch, and iPad products. 
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52. To represent the iTunes application, Apple uses an icon that is purple in color with 

a white circular band and a silhouette of two eighth-notes superimposed on the white circular 

band:       

Pending U.S. Application Serial No. 85/041,463 covers this icon (the “Purple iTunes Store 

Trademark”).  Attached hereto as Exhibit 20 is a true and correct copy of the TARR status report 

for U.S. Application Serial No. 85/041,463. 

53. Moreover, Apple also owns a federal trademark registration for a logo for its 

iTunes on-line music service, U.S. Registration No. 2,935,038, (the “iTunes Eighth Note and CD 

Design Trademark”):      

U.S. Registration No. 2,935,038 issued on March 22, 2005.  Apple filed an Affidavit under 

Section 15 of the Lanham Act on March 24, 2010, rendering the registration incontestable.  

Attached hereto as Exhibit 21 is a true and correct copy of U.S. Registration No. 2,935,038. 

SAMSUNG’S INFRINGING PRODUCTS

 

54. Samsung has imported into or sold in the United States the following products, 

each of which infringes one or more of Apple’s Intellectual Property Rights:  the Samsung 

Captivate, Continuum, Vibrant, Galaxy S 4G, Epic 4G, Indulge, Mesmerize, Showcase, 
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Fascinate, Nexus S, Gem, Transform, Intercept, and Acclaim smart phones and the Samsung 

Galaxy Tab tablet.   

55. Rather than innovate and develop its own technology and a unique Samsung style 

for its smart phone products and computer tablets, Samsung chose to copy Apple’s technology, 

user interface and innovative style in these infringing products. 

56. Samsung’s Galaxy family of mobile products, introduced in 2010, is exemplary.  

The copying is so pervasive, that the Samsung Galaxy products appear to be actual Apple 

products—with the same rectangular shape with rounded corners, silver edging, a flat surface face 

with substantial top and bottom black borders, gently curving edges on the back, and a display of 

colorful square icons with rounded corners.  When a Samsung Galaxy phone is used in public, 

there can be little doubt that it would be viewed as an Apple product based upon the design alone. 

57. Samsung had many options in developing its smart phones.  Indeed, earlier 

versions of Samsung smart phones did not embody the same combination of elements of Apple’s 

trade dress.  Even the icons in earlier versions of the Samsung smart phones looked different 

because they had a variety of shapes—and did not appear as a field of square icons with rounded 

corners. 

58. Samsung it chose to infringe Apple’s patents, trade dress, and trademark rights 

through the design, packaging and promotion of its Galaxy mobile phones and the Galaxy Tab 

computer tablet, and similar products, and it did so willfully to trade upon the goodwill that Apple 

has developed in connection with its Apple family of mobile products.  

Infringement of Apple’s Patents 

59. Samsung’s infringement of the Apple utility patents identified in this Complaint 

provides Samsung with unique functionality for its products that was the result of Apple’s 

innovation, not Samsung’s.  Samsung has not obtained permission from Apple to use its 

inventions in the identified utility patents.  

60. Moreover, as the side-by-side comparisons shown below reveal, Samsung has 

misappropriated Apple’s patented mobile phone design in the accused products, including the 

Samsung Galaxy mobile phone depicted below.  
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’D677 Patent 

  

’D790 Patent 

   

’D016 Patent 
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Infringement of Apple’s Trade Dress 

61. Samsung announced its Galaxy line of Android-based smart phones in March of 

2010 in South Korea.  The original model, Galaxy S i9000, is shown below side by side with an 

iPhone 3GS.    

                       

     

62. Each of Samsung’s Galaxy phones embodies a combination of several elements of 

the Apple Product Configuration Trade Dress identified above, namely, a product configuration 

with  

Apple iPhone 3GS

  

Galaxy S i9000
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• a rectangular product shape with all four corners uniformly rounded; 

• the front surface of the product dominated by a screen surface with black borders; 

• substantial black borders above and below the screen having roughly equal width 

and narrower black borders on either side of the screen having roughly equal width; 

• a metallic surround framing the perimeter of the top surface; 

• a display of a grid of colorful square icons with uniformly rounded corners; and 

• a bottom row of icons set off from the other icons and that do not change as the 

other pages of the user interface are viewed. 

63. Samsung also imitated Apple’s Product Packaging Trade Dress:          

Samsung’s packaging includes: 

• a rectangular box with metallic silver lettering and a large front-view picture of the 

product prominently on the top surface of the box; 

• a two-piece box wherein the bottom piece is completely nested in the top piece; 

and 

• use of a design that cradles products to make them immediately visible upon 

opening the box. 

64. As shown below, Samsung’s Galaxy Tab computer tablet also slavishly copies a 

combination of several elements of the Apple Product Configuration Trade Dress.  
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Samsung Tab

 

Specifically, the Samsung computer tablet has: 

• rectangular product shape with all four corners uniformly rounded; 

• front surface of the product dominated by a screen surface with black borders; 

• substantial black borders on all sides being roughly equal in width; and  

• a display of a grid of colorful square icons with uniformly rounded corners. 

65. Samsung’s Galaxy Tab computer tablet packaging also features key elements of 

the Apple Product Packaging Trade Dress for Apple’s iPad products.          
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The following Apple Product Packaging Trade Dress is incorporated in the Samsung Galaxy Tab 

tablet computer products: 

• a rectangular box with metallic silver lettering and a large front-view picture of the 

product prominently on the top surface of the box; 

• a two-piece box wherein the bottom piece is completely nested in the top piece; 

and 

• use of a design that cradles products to make them immediately visible upon 

opening the box. 

Infringement of Apple’s Trademarks 

66. In addition to copying Apple’s Product Trade Dress, Samsung has also copied 

numerous application icons in which Apple had valid trademark rights, as shown below:   

Apple Icons

 

Samsung Icons
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Apple Icons

 
Samsung Icons
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67. Moreover, the icon that Samsung uses for its music application is virtually 

identical to the iTunes “Eighth Note and CD” logo that Apple has registered with the United 

States Patent and Trademark Office:        

68. Samsung’s adoption of a trade dress that slavishly copies the Apple Product Trade 

Dress and its use of various icons that infringe Apple’s trademark rights is likely to cause 

confusion or mistake, or to deceive consumers, purchasers, and others into thinking that Samsung 

products are Apple products, or that they are sponsored by or affiliated with Apple, when they are 

not.  The copying is particularly problematic because the Samsung Galaxy products are the type 

of products that will be used in public—on the bus, in cafes, in stores, or at school, where third 

parties, who were not present when the products were purchased, will associate them with Apple 

because they have the unmistakable Apple look that is created from the various elements of the 

Apple Trade Dress. 

69. Of significant concern for Apple is that Apple devotes a tremendous amount of 

resources—technical research and development and design resources—to develop its cutting edge 

products.  Part of the cachet of Apple products is the very fact that they consistently stand-out 

from all of the other products on the market.  Apple’s goodwill among consumers is closely tied 

to its position as an outlier in technology and communications products, which causes each 

release of a new product to be highly anticipated among consumers who want to be among the 

early adopters of the newest Apple product.  Samsung’s flagrant and relentless copying of 

Apple’s intellectual property rights in its Galaxy family of products not only allows Samsung to 

Apple Icon

 
Samsung Icon
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reap benefits from Apple’s investment, it also threatens to diminish the very important goodwill 

that Apple has cultivated with its products. 

70. On information and belief Samsung’s marketing has played up the similarities 

between its Galaxy family of phones and the Apple iPhone.  On information and belief, 

Samsung’s mobile phones were marketed as the phone that is the closest to the iPhone—for 

consumers who wanted a product with the distinctive Apple look, but who did not want to pay for 

the real product. 

71. Apple’s efforts to address Samsung's pervasive copying of Apple's innovations and 

intellectual property directly with Samsung have been unsuccessful.  Apple is left with no choice 

but to file this lawsuit in order to protect one of its most valuable assets—the technology used in 

and the designs of the iPhone, iPod touch, and the iPad. 

FIRST CLAIM FOR RELIEF

 

(Trade Dress Infringement) 

(Lanham Act Section 43(a), 15 U.S.C. § 1125(a)) 

72. Apple incorporates and realleges paragraphs 1 through 71 of this Complaint. 

73. Apple is the owner of all right and title to the distinctive iPhone, iPod touch, and 

iPad trade dress.  The Apple Product Configuration Trade Dress, as embodied in the Apple 

iPhone, iPod touch, and iPad products, has acquired secondary meaning, and is not functional.  In 

addition, the Apple Product Packaging Trade Dress, embodied in the packaging for the Apple 

iPhone and iPad devices, is inherently distinctive and not functional.  

74. In addition, based on extensive and consistent advertising, promotion and sales 

throughout the United States, the Apple Product Trade Dress has acquired distinctiveness and 

enjoys secondary meaning among consumers, identifying Apple as the source of these products. 

75. Apple’s extensive promotion of the distinctive Apple Product Trade Dress has 

resulted in Apple’s acquisition of valuable, legally protected rights in the Apple Product Trade 

Dress as well as considerable customer goodwill. 

76. The Samsung Galaxy line of products has misappropriated the Apple Product 

Trade Dress by mimicking a combination of several elements of that trade dress. 
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77. Samsung’s manufacture and distribution of the Samsung Galaxy products with 

packaging, product design, and product user interface features that mimic a combination of 

several elements of the Apple Product Trade Dress is likely to cause confusion, or to cause 

mistake, or to deceive the consumer as to the affiliation, connection or association of Samsung 

with Apple, or as to the origin, sponsorship, or approval by Apple of Samsung’s goods, services 

or commercial activities. 

78. Samsung’s manufacture and distribution of the Samsung Galaxy line of products 

with packaging, product design and product user interface features that mimic a combination of 

several elements of the Apple Product Trade Dress enables Samsung to benefit unfairly from 

Apple’s reputation and success, thereby giving Samsung’s infringing products sales and 

commercial value they would not have otherwise. 

79. Samsung’s actions constitute unfair competition and false designation or origin in 

violation of Section 43(a) of the Lanham Act, 15 U.S.C. §1125(a).   

80. Samsung knew of Apple’s Product Trade Dress when it designed its Galaxy line of 

products, and has refused to change its product or packaging design in response to Apple’s 

repeated objections.  Accordingly, Samsung’s infringement has been and continues to be 

intentional, willful and without regard to Apple’s Product Trade Dress.   

81. Apple has been and will continue to be irreparably harmed and damaged by 

Samsung’s conduct, and Apple lacks an adequate remedy at law to compensate for this harm and 

damage. 

82. Apple is informed and believes, and on that basis alleges, that Samsung has gained 

profits by virtue of its infringement of the Apple Product Trade Dress. 

83. Apple also has sustained damages as a direct and proximate result of Samsung’s 

infringement of the Apple Product Trade Dress in an amount to be proven at trial. 

84. Because Samsung’s actions have been willful, Apple is entitled to treble its actual 

damages or Samsung’s profits, whichever is greater, and to an award of costs, and, this being an 

exceptional case, reasonable attorneys’ fees pursuant to 15 U.S.C. § 1117(a). 
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SECOND CLAIM FOR RELIEF

 
(Federal Trade Dress Infringement) 

(15 U.S.C. § 1114) 

85. Apple incorporates and realleges paragraphs 1 through 84 of this Complaint. 

86. Apple owns three registrations for the design and configuration of the iPhone. 

87. U.S. Registration No. 3,470,983 is for the overall design of the product, including 

the rectangular shape, the rounded corners, the silver edges, the black face, and the display of 

sixteen colorful icons.   

88. U.S. Registration No. 3,457,218 is for the configuration of a rectangular handheld 

mobile digital electronic device with rounded corners.   

89. U.S. Registration No. 3,475,327 is for a rectangular handheld mobile digital 

electronic device with a gray rectangular portion in the center, a black band above and below the 

gray rectangle and on the curved corners, and a silver outer border and side.   

90. The Samsung Galaxy line of products copy and infringe these three trade dress 

registrations (collectively, “Apple’s Registered Trade Dress”). 

91. Samsung’s manufacture and distribution of the Samsung Galaxy products with 

packaging, product design, and product user interface features that copy a combination of several 

elements of Apple’s Registered Trade Dress is likely to cause confusion, or to cause mistake, or 

to deceive the consumer as to the affiliation, connection or association of Samsung with Apple, or 

as to the origin, sponsorship, or approval by Apple of Samsung’s goods, services or commercial 

activities. 

92. Samsung’s manufacture and distribution of the Samsung Galaxy line of products 

with packaging, product design and product user interface features that copy a combination of 

several elements of Apple’s Registered Trade Dress enables Samsung to benefit unfairly from 

Apple’s reputation and success, thereby giving Samsung’s infringing products sales and 

commercial value they would not have otherwise. 

93. Prior to Samsung’s first use of Apple’s Registered Trade Dress, Samsung was 

aware of Apple’s business and had either actual notice and knowledge, or constructive notice of 
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Apple’s Registered Trade Dress, and has refused to change its product or packaging design in 

response to Apple’s repeated objections.   

94. Samsung’s unauthorized use of a trade dress for its Galaxy product line that 

infringes Apple’s Registered Trade Dress is likely, if not certain, to deceive or to cause confusion 

or mistake among consumers as to the origin, sponsorship or approval of the Samsung Galaxy 

line of products and/or to cause confusion or mistake as to any affiliation, connection or 

association between Apple and Samsung, in violation of 15 U.S.C. § 1114(a). 

95. Apple is informed and believes, and on that basis alleges, that Samsung’s 

infringement of Apple’s Registered Trade Dress as described herein has been and continues to be 

intentional, willful and without regard to Apple’s Registered Trade Dress. 

96. Apple is informed and believes, and on that basis alleges, that Samsung has gained 

profits by virtue of its infringement of Apple’s Registered Trade Dress. 

97. Apple will suffer and is suffering irreparable harm from Samsung’s infringement 

of Apple’s Registered Trade Dress insofar as Apple’s invaluable goodwill is being eroded by 

Samsung’s continuing infringement.  Apple has no adequate remedy at law to compensate it for 

the loss of business reputation, customers, market position, confusion of potential customers and 

good will flowing from the Samsung’s infringing activities.  Pursuant to 15 U.S.C. § 1116, Apple 

is entitled to an injunction against Samsung’s continuing infringement of Apple’s Registered 

Trade Dress.  Unless enjoined, Samsung will continue its infringing conduct. 

98. Because Samsung’s actions have been committed with intent to damage Apple and 

to confuse and deceive the public, Apple is entitled to treble its actual damages or Samsung’s 

profits, whichever is greater, and to an award of costs and, this being an exceptional case, 

reasonable attorneys’ fees pursuant to 15 U.S.C. § 1117(a) and 1117(b). 

THIRD CLAIM FOR RELIEF

 

(Federal Trademark Infringement) 

(15 U.S.C. § 1114) 

99. Apple incorporates and realleges paragraphs 1 through 98 of this Complaint. 
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100. Apple owns seven federal trademark registrations for the distinctive and colorful 

square application icons used in the user interface for the iPhone, iPod touch, and iPad Registered 

Icon Trademarks, i.e., the Registered Icon Trademarks.   

101. The Samsung Galaxy line of products has infringed the Registered Icon 

Trademarks by using variations of those application icons in Samsung’s products.  The Samsung 

Galaxy line of products have also infringed Apple’s registered iTunes Eighth Note and CD Logo.  

102. Samsung’s use of its infringing application icons is likely to cause confusion, or to 

cause mistake, or to deceive the consumer as to the affiliation, connection or association of 

Samsung with Apple, or as to the origin, sponsorship, or approval by Apple of Samsung’s goods, 

services or commercial activities. 

103. Samsung’s use of the infringing application icons enables Samsung to benefit 

unfairly from Apple’s reputation and success, thereby giving Samsung’s infringing products sales 

and commercial value they would not have otherwise. 

104. Prior to Samsung’s first use of the infringing application icons, Samsung was 

aware of Apple’s business and had either actual notice and knowledge, or constructive notice of, 

Apple’s Registered Icon Trademarks. 

105. Samsung’s unauthorized use of the infringing application icons is likely, if not 

certain, to deceive or to cause confusion or mistake among consumers as to the origin, 

sponsorship or approval of the Samsung Galaxy line of products and/or to cause confusion or 

mistake as to any affiliation, connection or association between Apple and Samsung, in violation 

of 15 U.S.C. § 1114(a). 

106. Apple is informed and believes, and on that basis alleges, that Samsung’s 

infringement of Apple’s Registered Icon Trademarks as described herein has been and continues 

to be intentional, willful and without regard to Apple’s rights. 

107. Apple is informed and believes, and on that basis alleges, that Samsung has gained 

profits by virtue of its infringement of Apple’s Registered Icon Trademarks. 

108. Apple will suffer and is suffering irreparable harm from Samsung’s infringement 

of Registered Icon Trademarks insofar as Apple’s invaluable good will is being eroded by 
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Samsung’s continuing infringement.  Apple has no adequate remedy at law to compensate it for 

the loss of business reputation, customers, market position, confusion of potential customers and 

good will flowing from the Samsung’s infringing activities.  Pursuant to 15 U.S.C. § 1116, Apple 

is entitled to an injunction against Samsung’s continuing infringement of Apple’s Registered Icon 

Trademarks.  Unless enjoined, Samsung will continue its infringing conduct. 

109. Because Samsung’s actions have been committed with intent to damage Apple and 

to confuse and deceive the public, Apple is entitled to treble its actual damages or Samsung’s 

profits, whichever is greater, and to an award of costs and, this being an exceptional case, 

reasonable attorneys’ fees pursuant to 15 U.S.C. § 1117(a) and 1117(b). 

FOURTH CLAIM FOR RELIEF

 

(Common Law Trademark Infringement) 

110. Apple incorporates and realleges paragraphs 1 through 109 of this Complaint. 

111. Apple has prior rights in Apple’s Registered Icon Trademarks and the Purple 

iTunes Store Trademark.  

112. The Samsung Galaxy line of products have infringed Apple’s Registered Icon 

Trademarks and the Purple iTunes Store Trademark by using identical or similar application icons 

in Samsung’s products. 

113. Samsung’s use of its infringing application icons is likely to cause confusion, or to 

cause mistake, or to deceive the consumer as to the affiliation, connection or association of 

Samsung with Apple, or as to the origin, sponsorship, or approval by Apple of Samsung’s goods, 

services or commercial activities. 

114. Samsung’s use of the infringing application icons enables Samsung to benefit 

unfairly from Apple’s reputation and success, thereby giving Samsung’s infringing products sales 

and commercial value they would not have otherwise. 

115. Prior to Samsung’s first use of the infringing application icons, Samsung was 

aware of Apple’s business and had either actual notice and knowledge, or constructive notice of 

Apple’s Registered Icon Trademarks and the Purple iTunes Store Trademark. 
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116. Samsung’s unauthorized use of the infringing application icons is likely, if not 

certain, to deceive or to cause confusion or mistake among consumers as to the origin, 

sponsorship or approval of the Samsung Galaxy line of products and/or to cause confusion or 

mistake as to any affiliation, connection or association between Apple and Samsung, in violation 

of 15 U.S.C. § 1114(a). 

117. Apple is informed and believes, and on that basis alleges, that Samsung’s 

infringement of Apple’s Registered Icon Trademarks and the Purple iTunes Store Trademark as 

described herein has been and continues to be intentional, willful and without regard to Apple’s 

rights in its Registered Icon Trademarks and the Purple iTunes Store Trademark. 

118. Apple is informed and believes, and on that basis alleges, that Samsung has gained 

profits by virtue of its infringement of Apple’s Registered Icon Trademarks and the Purple iTunes 

Store Trademark. 

119. Apple will suffer and is suffering irreparable harm from Samsung’s infringement 

of Apple’s Registered Icon Trademarks and the Purple iTunes Store Trademark insofar as 

Apple’s invaluable good will is being eroded by Samsung’s continuing infringement.  Apple has 

no adequate remedy at law to compensate it for the loss of business reputation, customers, market 

position, confusion of potential customers and good will flowing from the Samsung’s infringing 

activities.  Apple is entitled to an injunction against Samsung’s continuing infringement of 

Apple’s Registered Icon Trademarks and the Purple iTunes Store Trademark.  Unless enjoined, 

Samsung will continue its infringing conduct. 

120. Because Samsung’s actions have been committed with intent to damage Apple and 

to confuse and deceive the public, Apple is entitled to treble its actual damages or Samsung’s 

profits, whichever is greater, and to an award of costs and, this being an exceptional case, 

reasonable attorneys’ fees pursuant to 15 U.S.C. § 1117(a) and 1117(b). 

FIFTH CLAIM FOR RELIEF 

 

(Unfair Business Practices – California Business and Professions Code § 17200, et seq.) 

121. Apple incorporates and realleges paragraphs 1 through 120 of this Complaint. 
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122. The acts of Samsung described above constitute fraudulent and unlawful business 

practices as defined by California Business & Professions Code § 17200, et seq.  

123. Apple has valid and protectable prior rights in the Apple Product Trade Dress, the 

Registered Trade Dress, the iTunes Eighth Note and CD Design Trademark, the Purple iTunes 

Store Trademark, and the Registered Icon Trademarks.  The Apple Product Trade Dress and the 

Registered Trade Dress do not serve any function other than to identify Apple as the source of its 

mobile products.  The Apple Product Trade Dress and the Registered Trade Dress are inherently 

distinctive, and, through Apple’s long use, have come to be associated solely with Apple as the 

source of the products on which it is used.  

124. Samsung’s use of its infringing trade dress is likely to cause confusion as to the 

source of Samsung’s products and is likely to cause others to be confused or mistaken into 

believing that there is a relationship between Samsung and Apple or that Samsung’s products are 

affiliated with or sponsored by Apple.  

125. The above-described acts and practices by Samsung are likely to mislead or 

deceive the general public and therefore constitute fraudulent business practices in violation of 

California Business & Professions Code §§ 17200, et seq.  

126. The above-described acts constitute unfair competition under Section 43(a) of the 

Lanham Act, 15 U.S.C. § 1125(a) and trademark and trade dress infringement under Section 32 of 

the Lanham Act, 15 U.S.C. § 1114, and are therefore unlawful acts in violation of California 

Business & Professions Code §§ 17200, et seq.  

127. Samsung acted willfully and intentionally in designing its infringing trade dress, 

with full knowledge of Samsung’s prior rights in the distinctive Apple Product Trade Dress, 

Registered Trade Dress, the iTunes Eighth Note and CD Design Trademark, the Purple iTunes 

Store Trademark, and the Registered Icon Trademarks and with an intent to cause confusion or 

mistake or to deceive customers into believing that there is an affiliation between Samsung and 

Apple or between Samsung’s products and Apple’s products.  

128. The unlawful and fraudulent business practices of Samsung described above 

present a continuing threat to, and is meant to deceive members of, the public in that Samsung 
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continues to promote its products by wrongfully trading on the goodwill of the Apple Product 

Trade Dress, Registered Trade Dress, the iTunes Eighth Note and CD Design Trademark, Purple 

iTunes Store Trademark, and the Registered Icon Trademarks.  

129. As a direct and proximate result of these acts, Samsung has received, and will 

continue to profit from, the strength of the Apple Product Trade Dress, Registered Trade Dress, 

the iTunes Eighth Note and CD Design Trademark, the Purple iTunes Store Trademark, and the 

Registered Icon Trademarks.  

130. As a direct and proximate result of Samsung’s wrongful conduct, Apple has been 

injured in fact and has lost money and profits, and such harm will continue unless Samsung’s acts 

are enjoined by the Court.  Apple has no adequate remedy at law for Samsung’s continuing 

violation of Apple’s rights.  

131. Samsung should be required to restore to Apple any and all profits earned as a 

result of their unlawful and fraudulent actions, or provide apple with any other restitutionary 

relief as the Court deems appropriate.  

SIXTH CLAIM FOR RELIEF

 

(Unjust Enrichment) 

132. Apple incorporates and realleges paragraphs 1 through 131 of this Complaint. 

133. As a result of the conduct alleged herein, Samsung has been unjustly enriched to 

Apple’s detriment.  Apple seeks a worldwide accounting and disgorgement of all ill gotten gains 

and profits resulting from Samsung’s inequitable activities. 

SEVENTH CLAIM FOR RELIEF

 

(Infringement of the ’022 Patent) 

134. Apple incorporates and realleges paragraphs 1 through 133 of this Complaint. 

135. Samsung has infringed and continues to infringe one or more claims of the ’022 

Patent by using, selling and/or offering to sell, in the United States and/or importing into the 

United States, one or more of the Samsung mobile communication devices identified in this 

Complaint.  Samsung’s infringing activities violate 35 U.S.C. § 271.          
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EIGTH CLAIM FOR RELIEF

 
(Infringement of the ’381 Patent) 

136. Apple incorporates and realleges paragraphs 1 through 135 of this Complaint. 

137. Samsung has infringed and continues to infringe one or more claims of the ’381 

Patent by using, selling and/or offering to sell, in the United States and/or importing into the 

United States, one or more of the Samsung mobile communication devices identified in this 

Complaint.  Samsung’s infringing activities violate 35 U.S.C. § 271.     

NINTH CLAIM FOR RELIEF

 

(Infringement of the ’134 Patent) 

138. Apple incorporates and realleges paragraphs 1 through 137 of this Complaint. 

139. Samsung has infringed and continues to infringe one or more claims of the ’134 

Patent by using, selling and/or offering to sell, in the United States and/or importing into the 

United States, one or more of the Samsung mobile communication devices identified in this 

Complaint.  Samsung’s infringing activities violate 35 U.S.C. § 271.    

TENTH CLAIM FOR RELIEF

 

(Infringement of the ’828 Patent) 

140. Apple incorporates and realleges paragraphs 1 through 139 of this Complaint. 

141. Samsung has infringed and continues to infringe one or more claims of the ’828 

Patent by using, selling and/or offering to sell, in the United States and/or importing into the 

United States, one or more of the Samsung mobile communication devices identified in this 

Complaint.  Samsung’s infringing activities violate 35 U.S.C. § 271.    

ELEVENTH CLAIM FOR RELIEF

 

(Infringement of the ’915 Patent) 

142. Apple incorporates and realleges paragraphs 1 through 141 of this Complaint. 

143. Samsung has infringed and continues to infringe one or more claims of the ’915 

Patent by using, selling and/or offering to sell, in the United States and/or importing into the 

United States, one or more of the Samsung mobile communication devices identified in this 

Complaint.  Samsung’s infringing activities violate 35 U.S.C. § 271.    
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TWELFTH CLAIM FOR RELIEF

 
(Infringement of the ’891 Patent) 

144. Apple incorporates and realleges paragraphs 1 through 143 of this Complaint. 

145. Samsung has infringed and continues to infringe one or more claims of the ’891 

Patent by using, selling and/or offering to sell, in the United States and/or importing into the 

United States, one or more of the Samsung mobile communication devices identified in this 

Complaint.  Samsung’s infringing activities violate 35 U.S.C. § 271.    

THIRTEENTH CLAIM FOR RELIEF

 

(Infringement of the ’533 Patent) 

146. Apple incorporates and realleges paragraphs 1 through 145 of this Complaint. 

147. Samsung has infringed and continues to infringe one or more claims of the ’533 

Patent by using, selling and/or offering to sell, in the United States and/or importing into the 

United States, one or more of the Samsung mobile communication devices identified in this 

Complaint.  Samsung’s infringing activities violate 35 U.S.C. § 271.    

FOURTEENTH CLAIM FOR RELIEF

 

(Infringement of the ’D790 Patent) 

148. Apple incorporates and realleges paragraphs 1 through 147 of this Complaint. 

149. Samsung has infringed and continues to infringe the ’D790 Patent by using, selling 

and/or offering to sell in the United States, and/or importing into the United States one or more of 

the Samsung mobile communication devices identified in this Complaint, which embody the 

design covered by the ’D790 design patent.   

FIFTEENTH CLAIM FOR RELIEF

 

(Infringement of the ’D016 Patent) 

150. Apple incorporates and realleges paragraphs 1 through 149 of this Complaint. 

151. Samsung has infringed and continues to infringe the ’D016 Patent by using, selling 

and/or offering to sell in the United States, and/or importing into the United States one or more of 

the Samsung mobile communication devices identified in this Complaint, which embody the 

design covered by the ’D016 design patent.   
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SIXTEENTH CLAIM FOR RELIEF

 
(Infringement of the ’D677 Patent) 

152. Apple incorporates and realleges paragraphs 1 through 151 of this Complaint. 

153. Samsung has infringed and continues to infringe the ’D677 Patent by using, selling 

and/or offering to sell in the United States, and/or importing into the United States one or more of 

the Samsung mobile communication devices identified in this Complaint, which embody the 

design covered by the ’D677 design patent. 

PRAYER FOR RELIEF

 

WHEREFORE, Apple prays for relief, as follows:   

1. A judgment that Samsung has infringed one of more claims of each of Apple’s 

asserted patents; 

2. An order and judgment preliminarily and permanently enjoining Samsung and its 

officers, directors, agents, servants, employees, affiliates, attorneys, and all others acting in 

privity or in concert with them, and their parents, subsidiaries, divisions, successors and assigns, 

from further acts of infringement of Apple’s asserted patents; 

3. A judgment awarding Apple all damages adequate to compensate for Samsung’s 

infringement of Apple’s asserted patents, and in no event less than a reasonable royalty for 

Samsung’s acts of infringement, including all pre-judgment and post-judgment interest at the 

maximum rate permitted by law; 

4. A judgment awarding Apple all damages, including treble damages, based on any 

infringement found to be willful, pursuant to 35 U.S.C. § 284, together with prejudgment interest   

5. An order preliminarily and permanently enjoining Samsung and its officers, 

directors, agents, servants, employees, affiliates, attorneys, and all others acting in privity or in 

concert with them, and their parents, subsidiaries, divisions, successors and assigns, from directly 

or indirectly infringing the Apple Product Trade Dress, Registered Icon Trademarks, Purple 

iTunes Store Trademark, and iTunes Eighth Note and CD Design Trademark, or using any other 

product or packaging design or designations similar to or likely to cause confusion with the Apple 

Product Trade Dress, Registered Icon Trademarks, Purple iTunes Store Trademark, and iTunes 
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Int. CL:9

hior U.S. Cls.:21, 23,26,36 and 38

IJnited States Patent and Trademark Office
Reg. No. 31470,983

Regisúered Jaly 22, 7fr08

TRADEMÄRK
PRINCIPAL REGISTER

APPLE rNC. (CALTFORNTA CORPORATTON)
I INFIMTELOOP
CUPERTINO. CA 95014

FOR: HANDHELD MOBILE DIcf¡AL ELECTRO-
NIC DEVICES COMPRISED OF A MOBILE PHON4
DIGITAL AUDIO AND VIDEO PLAYER. HAND-
HELD COMPUTER, PERSONAL DIGITAL ASSIS-
TANT, ELECTROMC PERSONAL ORGANIZER,
POCKET COMPUTER FOR NOTE-TAKING, ELEC.
TRONIC CALENDAR CALCULATOR, AND CAM-
ERA, AND CAPABLE OF PROVIDINC ACCESS TO
THE INTERNET AND SENDING AND RECETVING
ELECTRONIC MAIL, DIGITAL AUDIO, VIDEO,
TEXT, IMAGES, GRAPHICS AND MULTIMEDIA
PILES, IN CLASS 9 (u.S. CLS. 21,23,26,36 AND 38).

FIRST USE 629-2007; IN COMMERCE6-29-2007,

NO CLAIM IS MADE TO THE EXCLUSIVE
RIGHT TO USE ISMSX, APART FROM THE MARK
AS SI{OWN.

THE COI.OR(S) BLACK, BLUE, BROWN, BROWN-
GRAY, GRAY-GREEN, GREEN, ORANGE, RED,
srLvER. TAN, WHrTE AND YELLOW ISiARE
CLAIMED AS A FEATUREOF THEMARK.

THE MARK CONSISTS OF THE CONFIGURA-
TION OF A RECTANGULAR HANDHELD MOBILE
DIGITAL ELECTROMC DEVICE WTTH ROUNDED
SILVER EDGES, A BLACK FACE, AND ANARRAY
oF 16 SQUARE ICONS \)VITH ROTINDED EDGES.
THE TOP 12 ICONS APPEAR ON A BLACK BACK.
GROUND. AND THE BOT-TOM 4 APPEAR ON A
SILVER BACKGROUND. THE FIRST ICÐN DE-
PICTS THE LETTERS ilSMSI IN GREEN INSIDE A

WHITE SPEECH BUBBLE ON A GREEN BACK.
GROUND; THE SECOND ICON IS WHITE WITH A
THTN RED STRIPE ATTHE TOB THETHIRD ICON
DEPICTS A SUNFI,OWER IüITI{ YELI.,OW PETALS,
A BRO1VN CENTER, AND A GREEN STEM IN
FRONT OF A BLUE SKY; TTIE FOURTIT ICON
DEPICTS A CAMERA LENS WITH A BLACK BAR-
REL AND BLUE GLASS ON A SILVER BACK-
GROUND; THE FIFTH ICON DEPICTS A TAN
TBLEVISION CONSOLE WITII BROWN KNOBS
AND A GRAYCREEN SCREEN; THE SIXTH ICON
DEPICTS A WHITE GRAPH LINE ON A BLUE
BACKGROI,IND; THE SEVENTH ICON DEPICTS A
MAP \VITH YELLOW AND ORANGE ROADS, A PIN
WTIH A REÞ HEAD, AND A RED-AND- BLUE
ROAD SIGN WITH THE NUMERAL T280il IN
WFIITE; THE EIGHTH ICON DEPICTS AN ORANGE
SUN OIÑ A BLUE BACKGROUND, WITH THE
TEMPERATURE IN WHITE; THE MNTH ICON
DEPICTS A WHTTE CLOCK WITH BLACK AND
RED HANDS AND NUMERALS ON A BLACK
BACKGROUNDI THE TENTH ICON DEPICTS
TTIREE BROW}i.GRAY CIRCLES AND ONE OR-
ANGE CIRCLE ON A BLACK BACKGROUND
WITH AWHITE BORDER, WITH THE MATHEMA-
TICAL SYMBOLS FOR ADDTTION, SUBTRACTTON,
MULTIPLICATION. AND THE EQUAL SIGN DIS-
PLAYED IN WHME ON THE CIRCLES; THE ELE-
VENTH ICON DEPICTS A PORTION OF A YBLL,OW
NOTEPAD I'4ITT}I BLUE AND RED RULING, WITH
BROWN BINDINC AT THE TOP; THE TWELFTH
ICON DEPICTS THREE SILVER GEARS OVER A
THATCHED BLACK-AND-SILVER BACK-
GROUND; THE THIRTEENTT{ ICON DEPIOS A
1VHITE TELEPHONE RECEIVER AGAINST A
GREEN BACKGROTJND; THE FOURTEENTH ICON
DEPICTS AWHITE ENVBLOPE OVER A BLUE SKY

EEFi
ffi



WITH WHME CLOUDS; THE FIFTEENTH ICON
DEPICTS A WHTTE COMPASS WITH A WHITE-
AND-RED NEEDLE OVER A BLUE MAP; THE
SIXTEENTH ICON DEPICTS THE DISTI}*'CTIVE
CONFIGURATION OF APPLICANT'S MEDIA
PLAYER DEVICE IN WHITE OVER AN ORANGE
BACKGROUND.

sEC.2(F),

sER. NO. 77-303.282, FILED 10-i2-2007

SKYE YOUNG, EXAMINING ATTORNEY
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Int. Cl.:9

Prior U.S. Cls.:21,, 23,26,36 and 38

Ijnited States Patent and Trademark Office
Reg. No. 3,457,218

Registered July 1, 2008

TRADEMARK
PRINCIPAL REGISTER

APPLE INC. (CALIFORNIA CORPORATION)
I INFIMTE LOOP, MS: 3TM
CUPERTINO. CA 95014

FOR: HANDHELD MOBILB DIGITAL ELECTRO-
NIC DEVICES COMPRISED OF A MOBILE PHONE,
DIGITAL AUDIO AND \,TDEO PLAYER, HAND-
HELD COMPUTER, PERSONAL DIGTTAL ASSIS-
TANT, ELECTRONIC PERSONAL ORGANIZER.
POCKET COMPUTER FOR NOTE-TAKING, ELEC-
TRONIC CALENDAR. CALCULATOR, AND CAM.
ERA, AND CAPABLE OF PROVIDING ACCESS TO
THE INTERNET AND SENDING AND RECETVING
ELECTRONIC MAIL, DIGITAL AUDIO, VIDEO,
TEXT, IMAGES, GRAPHICS AND MULTMEDIA
FILES, IN CLASS 9 ({J.S. CLS. 21, 23,26,36 AND 38).

FIRST USE 1-9-2007; IN COMMERCE 6-29-2007

THE MARK CONSISTS OF THE CONFIGURA-
TION OF A RECTANGULAR HANDHELD MOBILE
DIGITAL ELECTRONIC DEVICE WITH ROUNDED
CORNERS. THE MATTER SHO'WN IN BROKEN
LINES IS NOT PART OF THE MARK.

sEC, 2(F),

sER. NO. 77-303.256, FILED 10-12-2007

SKYE YOUNG. EXAMIMNG ATTORNEY
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Int. Cl.: 9

hior U.S. Cls.:2L, 23,26,36 and 38

United States Patent and Trademark Office
Reg. No. 3,475,327

Registered July 29, 2008

TRADEMARK
PRINCIPAL REGISTER

APPLE. INC. (CALIFORNIA CORPORATION)

1 INFINITE LOOP

CUPERTINO. CA 95014

FOR: HANDHELD MOBILE DIGITAL ELECTRO-
NIC DE\TCES COMPRISED OF A MOBILE PHONE.
DIGITAL AUDIO AND \TDEO PLAYER. HAND-
HELD COMPUTER, PERSONAL DIGITAL ASSIS-
TANT, ELECTRONIC PERSONAL ORGANIZER,
POCKET COMPUTER FOR NOTE-TAKING, ELEC-
TRONIC CALENDAR. CALCULATOR, AND CAM-
ERA, AND CAPABLE OF PROVIDING ACCESS TO
THE INTERNET AND SENDING AND RECEIVING
ELECTRONIC MAIL. DIGITAL AUDIO, VIDEO,
TEXT, IMAGES, GRAPHICS AND MULTMEDIA
FILES, IN CLASS 9 (U.S. CrJ. 21, 23,26,36 AND 38).

FIRST USE I-9-200'7; IN COMMERCE 6-29-2007 .

THE COLOR(S) GRAY, SILVER AND BLACK IS/
ARE CLAIMED AS A FEATURE OF THE MARK.

THE MARK CONSISTS OF THE CONFIGURA-
TION OF A HANDHELD MOBILE DIGITAL ELEC-
TRONIC DEVICE. THE MATERIAL SHOWN IN
DO]"TED LINES. NAMELY. THE BUTTONS AND
OPENINGS ON THE DEVICE SHOW THE POSITION
OF THE MARK IN RELATION TO THE DEVICE
AND ARE NOT CONSIDERED A PART OF THE
MARK. TI{E COLOR GRAY APPEARS AS A REC-
TANGLE AT THE FRONT, CENTER OF THE DE.
\.ICE. THE COLOR BLACK APPEARS ON THE
FRONT OF THE DEVICE ABOVE AND BELOW
THE GRAY RECTANGLE AND ON THE CURVED
CORNERS OF THE DEVICE, THE COLOR SILVER
APPEARS AS THE OUTER BORDER AND SIDES OF
THE DEVICE. TT{E COLOR WHITE IS SHOWN
SOLELY TO IDENTIFY PLACEMENT OF THE
MARK AND IS NOT CLAIMED AS A PART OF
THE MARK.

sEC,2(F),

sER. NO, 77-303,049, FILED 10-12-2007

SKYE YOUNG, EXAMINING ATTORNEY
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Reg.No.3,8861196 APPLEINc.(cALIFoRNIAcoRPoRATIoN)
I INFINITE LOOP

Registered Dec. 7, 2010 cupnRrrNo,cAe50l4

Int. Cl.: 9

TRADEMARK

PRINCIPAL REGISTER

FOR: TEI.EPHONY SOFTWARE, NAIvIELY, COMPIJTER SOFTTVARE I,'OR MAKING,
MANAGING,AND RECEI VING PHONE CALLS,AND FOR REVIEWING, MANAGING, AND
PLAYING ELECTRONIC VOICE MESSAGES , IN CLASS 9 (U.S. CLS, 21,23,26,36 AND
38)

FIRST USF 6-29-2007; IN COMMFRCE 6-29-2007

o\ /NER OF U.S. REG. NO. 3,470,983.

THE COLOR(S) GREEN, LIGTil GREEN, DARK GREENAND WHITE IS/ARE CLAIMED
ASA FEATURE OF TTIE MARK,

TTIE MARK CONSISTS OF A RECTANGLE WITH ROUNDED CORNERS DEPICTING A
STYLIZ-ED WHITE TE],EPHONE RECEIVER AGAINST A STRIPED GREEN AND DARK
GREEN RACKGROI ]ND- A SHADE OF I,IG}TT GREF,N COVERS THF IIPPER HAI,F OF T}TE
RECTANGI,E DESIGN.

sER. NO. 85-019,804, Ì'ILED 4-21-2010.

ANDREW RHIN{, EXAMINING ATTORNEY

D-jT.Lw
Dledor ofthc Unìftd Shlcs l'¿tcnt ùrd lirdcmuk Ofrc¿
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Reg. No. 318891642 APPLEINc.(cALIFoRNIACORPoRATIoN)
l INFIMTELOOP

Registered Dec. 14, 2010 cuprnrrNo, cA e5014

Int. Cl.: 9 ¡oR: TEXT At¡D MULTIN¡EDIA MEssActNc soFTwARE, NAMEr,y, soFTwARE FoR
PROCESSING IMAGES, GRAPHICS AND TEXT; IN CI,ASS 9 (U.S. CLS. 2I, 23, 2ó, 36 AND
38).

TRADEMARK

PRINCIPAL REGISTER
FIRST USE 6-29-2007; IN COMMERCE 6¿9-2007

owNER OF U.S. REG. NO. 3.470,983.

T}IE COLOR(S) WHTTE, GREEN, DARK GREENAND LIGHT GREEN IS/ARE CLAIMED
AS A FEATT]RE OF T}TE MARK.

TIIE MARI( CONSISTS OF A RDCTANGL.I] wlTII ROUNDDD CORNIJRS DEPICTINC A
STYLIZED SPEECH BI]BBLE ON A DIAGONAL STRIPED BACKGROIJND. TFIE COLOR
WHITE APPEARS IN THE SPEECH BUBBLE DESIGN; T}IE COLORS GREEN AND DARK
GREEN APPEAR lN TTM DhGONAL STRIPES IN ]'HE BACKGROUND OF TTIE RECT-
ANGLE DESIGN: AND TIIE COLOR I,IGIIT GREEN APPEARS IN TT]E I'PPER HALF OF
TIIE RECTANGLE DESIGN.

sER, NO. 85-018,959, FILED 4-21-2010

ANDREW RHIM, EXAMINING ATTORNEY

'dr$ítsì åtstts of %wetíw

fu;,,r.LW
Drrdctor of thc Unilel Sblcs lltënl uìd liillërürk Olfice
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Reg. No.3,886,200

Registered Dec. 7,2010

Int. Cl.: 9

TRADEMARK

PRINCIPAL REGISTER

APPLE INC. (CALIFORMA CORPORATION)
I INTIM]E LOOP
CUPE,RTINO, CA 95014

IOR: COMPUTER SOFTWARE FOR ORGANIZINC, STORING, STÌARING,AND VIEWING
IMAGES, SOLD AS A FEATURE OF COMPUTERS AND }IAND}IELD MOBILE DIGITAL
ELECTROMC DEVICES COMPRISED O¡- MOBILE PHONIJS, DIGITÁLAUDIOAND VIDEO
PLAYERS, ¡IANDIÌELD COMPLTTERS, PIRSOT.{AL DIGITAL ASSISTAN'IS, AND ELEC-
TROMC PERSONAI ORGANIZERS,IN CLASS 9 (U.S. CLS. 21,23,26,36AND 38),

FIRST USE 6-29-2007; IN COMMERCE 6-29-2007.

owNIlR oF u.s. REG. NO. 3.470,983

T}M COLOR(S) YELLOW. BLIIB, GREEN, BROWN. BLACK, GRAYAND WHITE IS/ARE
CLA]MED AS A FEATURE OF TTIE MARK.

THE MARK CONSISTS OF A GRAY, WHITE, AND I]LUFJ REC'TANGLE WITII ROUNDED
CORNDRS DEPICTINGA STYLIZIiD FLOWERINTTM COLORS GREEN,YELI,OW BROWN,
BLACK, WHIIEAND GRAY

sER. NO. 85-019,831, FLLED 4-21-2010.

JAMES MACFARLANE, EXAMNING ATTORNEY

D-,r.Lw
Dir€dor of thc Un ilëd Sbtcs I'ut€nt äÌd lÌrdËmilrk Office
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Reg.No.318891685 APPLEINc(cALIFoRNIACoRPoRATIoN)
I INIìINI]E LOOP

Registered Dec. 14r 2010 cuprwrrNo, cA e50r4

Int. Cl.: 9

TRADEMARK

PRINCIPAL REGISTER

IìOR: COMPUTBR SOITIW^RI fOR MANÂGING USEII SYS I'DM SLi'I llNcs AND PRllFllR-
I,NCìIS SOLD AS A ttìÌAIUR[ OIl COMPUTIiIìS AND HAND-]IELD MOIIILE DIGIIAL
DEVICES COMPIùSED OI. MOBILE PllONlrS, DIGI IAL ,AUDIO AND VID-bO PL.,\YERS,
IIAND-IIELD COMP'TTERS. PERSONAL DIGITAL ASSIS'IANTS, AND ELECTRONIC
PURSONAI ORGANIZDRS, tN CLASS 9 (U.S. CLS.21,23,26,3óAND 38).

FIRST IISE 6-29-2007: IN COMMERCE 6-29-2007.

owNER OF U.S. RLiG. NOS. 3,470,983AND 3,586,s11

]'HE COLOT{(S) ctìAY WHIIÈ, SILVBrì AND ßLACK IS/AÌìL CL^IMF]D 
^S ^ 

FU^|URE
OF TLIEMARK,

TIIEMARKCONSIS'|S OIìPAIìT]rqI IMAG]]S OII TIIR]]E GEAIIS SI'IOWN IN GIì.AY,WHII]]
AND SILVER, ON A I]ACKGROI]ND OF CIìAY WITII BI.,ACK DOTS, AL], CONIAINED
Wl l-UlN A RLC'IANGULAÌì GRIiY AND WllI'l L IìRAMI Wll'tt ROUNDìID CORNERS.

stìR. No. 85-020,00ó, !'ILED 4-21-2010.

FRUD CARL, EXAMINING AI-TORNEY

fu;tTLW
l);ecttr ofthL Llnìfed Slrtes l'ücnl ard t!il{lernilrk OiÍcc
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Reg. No.3,886,169 APPLE INC. (CALIFORNIA CORPORATION)
I INFIMTE LOOP

Registered Dec. 7, 2010 cupERrINo, cA e5014

Int. Cl.: 9

TRADEMARK

PRINCIPAL REGISTER

FOR: COMPUTER SOFTWARE FOR COMPOSING, READING, SEARCI]ING, SIIAzuNG
AND SYNCTNG TEXr FILES,IN CLASS 9 (U.S. CLg.2r,23,26,3óAND 38).

FIRST USE 6-29-2007; IN COMMERCE 6-29-2007

owNER OIt U.S. REG. NO. 3,470"983.

TTIE COLOR(S)YELLOW BROÏVNAND GRAYIS/ARE CLAIMEDASA FEATURE OFTI{E
MARK.

T}IE MARK CONSISI'S OF A RECTANGLI WITH ROUNDED CORNERS DEPICTING A
STYLIZED CROSS-SECTION OF A PAGE OF NOTEBOOK PAPER. T}IE COLOR YELLOW
APPEARS IN TIIE NOTEBOOK PAPERI TIIE COLOR BROWN APPEARS A1'Tï{E TOP
ABOVË THE NOTEtsOOK PAPERAND IN TTIE VERIICA]- LIMS ON TIIB LEFT SIDE OF
THE NOTEBOOK PAPERIAND TTIE COLOR GRAYAPPEARSIN TI.IEHORIZ,ONTAL LINES
ACROSS TTIE NOTEBOOK PAPER,

sER, NO. 85-019,39ó, FILED 4-21-2010.

ANDRDW RHIM, EXAMINING AÏIORNEY

fu;tT.LW
DiRc{or ofthc UDitcd Stûlcs l'ilenl ild ¡lillemrkôllicë
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Reg. No. 318861197 APPLE INc. (cALIFoRNIA coRPoRArIoN)
l INFINITE LOOP

Registered Dec. 7 r 2010 cupcRrrNo, cA es0l4

Int. Cl.: 9

TRADEMARK

PRINCIPAL REGISTER

FOR: COMPUTER SOFTWARE FOR CONIACT INTORMAIION MANAGEMENT SOLD AS
A FEATTIRE OF COMPI-ITERS AND I{ANDIIELD MOBILE DIGITAL ELECTROMC DEVICES
COMPRISED OF MOBILE PHONES, DIGITAL AUDIO AND VIDEO PLAYERS, TIANDHELD
COMPI]TERS, PERSONAL DIGITAL ASSISTANTS, AND ELECTRONIC PERSONAL OR-
GANTZERS, rN CLASS e (U.S. CLs.21,23,26,36AND 38).

FIRST I-ISE 6-19-2009: IN COMMDRCE 6-lS-2009.

owNER OF U.S. REG. NOS. 3,462,199,3,462,224,AND 3,470,983.

TTM COLOR(S) BROWN. WHITE AND GRAY IS/ARE CLAIMED AS A FEA'I-URL OTT I'HE
MARK.

TTIE MARK CONSISTS OP A BRO\¡/N RECTANGLE WITH ROUNDED CORNERS DEPICTTNG
A STYLIZED W]RE-BOUND BOOK WITI{ TT{E SILHOUETTE OF A MAN IN THE MDDLE.
TTIE WIRI| BINDING APPEARS IN WHI'I'E AND GRAY TTIERE ARE BROWN TABS ON
TTIE RIG}il OF TI]E BOOK \ilITH ÏIE LETTERS "ABCDEF" IN GRAY AhID WHITE.

sßR. NO. 85-019,809, ULDD 4-21-2010.

JAMES MACFARLANE, EXAMINING ATTORNEY

ft;lr,LW
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Latest Status Info

Thank you for your request. Here are the latest results from the TARR web servcr.

This page was generated by the TARR system on 201 l-04-15 l2:59:06 ET

Serial Number: 85041463 Assisnment Information Trademark Documcnt Retrieval

Registration Number: (NOT AVAILABLE)

Mark

Standard Character claim: No

Current Status: Review prior to publication completed.

Date of Status: 2011-03-16

Filing Date:2010-05- I 8

The Information will be/was published in the Official Gazette on 201 I -04- l9

Transformed into a National Application: No

Registration Date: (DATE NOT AVAILABLE)

Register: Principal

Law Office Assigned: LAW OFFICE 101

Attorney Assigned:
RHIM ANDREW

Current Location: 650 -Publication And Issue Section

Date In Location: 2011-03-16

Page I of3

LAST APPLTCANT(SyOWNER(S) OF RECORn

l. Apple lnc

Address:
Apple Inc.
I Infinite Loop

http : / / tarr .uspto. gov/serv let/tarr?re gser:seri al&e ntry :8 5 0 4 I 463 4/15120tt



Latest Status Info

Cupertino. CA 95014
United States
Legal Entity Type: Corporation
State or Country of Incorporation: California

Page2 of3

GOODS AND/OR SERVICES

International Class: 009
Class Status: Active
Computer software for use in searching, browsing, reviewing, sampling. playing, purchasing, and
downloading pre-recorded audio and video content
Basis: l(a)
First Use Date: 2008-06-00
First Use in Commerce Date: 2008-06-00

ADDITIONAL INFORMATION

Color(s) Claimed: The color(s) purple. white and light purple is/are claimed as a feature of the mark.

Description of Mark: The mark consists of a rectangle with rounded corners depicting a stylized
musical note. A circle surrounds the musical note. The color purple appears in the lower portion of the
rectangle; the color white appears in the musical note and in the circle surrounding the musical note; and
the color light purple appears in the upper portion of the rectangle.

Design Search Code(s):
24,17.13 - Clef symbol (musical); Musical notes; Musical staff; Musical symbols. including treble and
bass clef symbols. sharp and flat symbols and notes
26.01.21- Circles that are totally or partially shaded.
26.11.21- Rectangles that are completely or partially shaded

Prior Registration Number(s):
2e35038
3470983

MADRID PROTOCOL INFORMATION

USPTO Reference Number: A0022114
International Registration Number: I 057958
International Registration Date: 2010-11 -12
OrÍginal Filing Date with USPTO: 2010-ll-12
International Registration Status: Application For lR Registered By IB
Date of International Registration Status: 2010-12-09
International Registration Renewal Date: 2020-1 I - 12

Irregularity Reply by Date: (DATE NOT AVAILABLE)

Madrid History:
12-09-2010 - 23:03:13 - Application For IR Registered By lB
I 1-13-2010 - 2l:02:33 - tR Certified And Sent To IB
I l-13-2010 - 05:5 I :19 - New Application For IR Received

http : / / tarc .uspto. gov/ser v letl farr? rcgser:serial& enfry :85 0 4 7 4 63 4ns/2011



Latest Status Info

I 1- l3-2010 - 05:51 : l9 - Automatically Certified

Page 3 of3

PROSECUTION HISTORY

NOTE: To view any document referenced below, click on the link to "Trademark Document
Retrieval" shown near the top of this page.

2011-03-30 - Notice of publication

201l-03-16 - Law Office Publication Review Completed

201l-03-16 - Assigned To LIE

20ll-02-27 - Approved for Pub - Principal Register (Initial exam)

20 I 1 -02-03 - Teas/Email Correspondence Entered

2011-02-03 - Communication received from applicant

20ll-02-03 - TEAS Response to Office Action Received

2010-08-03 - Non-final action mailed

201 0-08-03 - Non-Final Action Written

2010-08-03 - Assigned To Examiner

2010-05-25 - Notice Of Design Search Code Mailed

2010-05-22 - New Application Office Supplied Data Entered In Tram

2010-05-21 - New Application Entered In Tram

ATTORNEY/CORRESPONDENT INFORMATION

Attorney of Record
Lisa G. Widup

Correspondent
LISA G. WIDUP
APPLE INC.
1 INFINITE LOOP # MS3TM
CUPERTINO. CA 95014.2083

http : / / tarr .uspto. gov/servletltarr? rc gser:serial & entry:8 5 0 4 1 4 63 4/15/2011



Ex.2I



Int. Cl.:9

kior U.S. Cls.:21, 23,26,36 and 38

IJnited States Patent and Trademark Office
Reg. No.2,935,038
Registered Mar, 22, 7.M5

TRADEMARK
PRINCIPAL REGISTER

APPLE COMPUTER. INC. (CALIFORNIA COR-
PORATION)

1 INFIMTE LOOP
CUPERTINO. CA 95014

FOR: COMPUTER SOFT1VARE FOR USE IN
PURCHASING, AUTHORING, DOWNLOADING,
TRANSMITTING, RECEIVING. EDITING. EX-
TRACTING, ENCODING. DECODING, PLAYING,
STORING AND ORGANIZNG AUDIO DAT.{ , IN
CLASS 9 ru,S, CLS. 21,23,26,36 AND 38).

FIRST USE 1-9-2001;IN COMMERCE 1-9-2001

THE MARK CONSISTS OF A DESIGN OF A
COMPACT DISC WMH TWO MUSICAL NOTES.

sER. NO. 78-382.867, FILED 3-11-2004.

HENRY S, ZAK. EXAMINING ATTORNEY
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